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David Thomas, is well known 
in the Asia Pacific region for 
his experience, credibility 
and passion for identifying, 
building and facilitating 
business and investment 
relationships in China, 
particularly amongst 
entrepreneurs, investors and 
SMEs. 

David delivers engaging, 
interactive and tailored 
keynote presentations to 
audiences of all sizes, with a 
focus on doing business in  
China, bringing real life examples, case studies and stories from the 
many companies, entrepreneurs and investors he works with on the 
ground. He also runs workshops and roundtables, and attends Board 
meetings and strategy sessions for business leaders grappling with 
new opportunities and challenges.
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Keynote Speaker
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Thought Leader

David Thomas believes that every 
company, big or small, MUST 
have a China strategy. He travels 
from Asia to inspire, motivate and 
educate business leaders, 
entrepreneurs and investors 
around the world on the massive 
potential created by the rise of 
China, and he supports them on 
their journey to identify, build 
and facilitate long term business 
and investment relationships. 

David's unique value lies in his
ability to not only identify 
business trends, opportunities 

and challenges in China, but also his "hands on" experience from 
having worked on  the ground for the past 30 years. He is therefore 
able to illustrate and enhance his presentations by including practical 
examples, case studies and anecdotes from his own personal 
experiences and stories. Having worked with SMEs from many 
industry sectors (e.g. retail, professional and financial services, 
manufacturing, food, tourism, education, publishing, real estate, 
design and technology) David's experience and expertise is broad 
and deep.



www.davidthomas.asia

He regularly speaks at Conferences, Workshops, Seminars and 
Board Meetings to a wide range of audiences and industry 
sectors and tailors his presentations accordingly. He 
travels around China working with local partners and investors, 
as well as hosting Chinese delegations and missions of 
investors, SMEs and entrepreneurs around the world.



Entrepreneur

David Thomas’s Asian experience, knowledge and powerful 
networks have accumulated over a 30 year career in London, Hong 
Kong and Sydney. 

He managed his own financial services business in Hong Kong for 8 
years from which he gained unique access, insights and first hand 
experience of the changing landscape within the Asia Pacific region, 
particularly the opening up of China, the return of Hong Kong to the 
mainland in 1997, the rise of Japan and the Asian tigers, and the 
emergence of India. More recently, his influence and activities have 
extended to Latin America and Eastern Europe driven by his interest 
in the economic potential and growing influence of the four "BRIC 
countries" (Brazil, Russia, India and China). 

China’s economic transformation and the emerging opportunities 
for business, trade and investment remains David’s primary focus, 
and, for the past 30 years, he has provided advice and support to 
investors, entrepreneurs, SMEs and business leaders seeking to 
understand the market, identify opportunities and develop an entry 
strategy. 

Working with long term Chinese partners to manage and operate a 
joint venture in Guangzhou in Guangdong Province, David 
continues to expand and develop his knowledge, connections and 
understanding of the unique challenges of doing business in China.
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David is able to tailor his presentation to a wide range of audiences and 
industries with a focus on any or all of the following topics: 

Dynasty of a Billion Consumers 
The whole world is watching China. No other country in the region is 
set to experience such dramatic economic growth in middle class 
consumption, and the focus on new industries, innovation and 
e-commerce is creating opportunities, challenges and risks for new 
entrants. 

What does this mean for you and your business? 
Why do some companies succeed while others fail? 
How do you get started? 

Capitalise on Outbound Chinese Investment 
David empowers business leaders and entrepreneurs with the cultural, 
communication and negotiation tools necessary to build strong and 
sustainable relationships with Chinese investors. 

As China diversifies and "goes out", securing their supply chain and 
building new innovation capabilities, how is your business positioned 
to be a part of the next wave of investment opportunities?

Invest in China’s Transformation: Cities, Industries, Innovation 
The amazing transformation of China's economy includes the dramatic 
growth of its middle class and the emergence of fast growing 2nd tier 
cities. At the same time we are witnessing a geographical shift in 
economic activity from the eastern seaboard into the inner west 
regions and cities. 

China's "Go West" strategy and urbanisation program is in full swing. 
How do you take advantage of this? 

Topics
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Bringing China to YOU 
We live in the Asian Century and we all need to be paying attention to 
China's economic transformation and reinvention to predict the future. 

China's "Going Out" policy is seeing Chinese investors, entrepreneurs 
and business leaders involved in complex cross-border financing, 
property and investment deals around the world, not least in many 
developed economies which have already witnessed Chinese inflows 
into mining, agriculture, real estate and infrastructure assets, as well as 
increasing interest in the services sector, notably in healthcare, 
education, tourism and financial services. Now is the time for leading 
business leaders and entrepreneurs to tilt towards Asia, with China at 
the centre of the movement of people, capital and resources This can 
all be done without leaving home! 

Topics
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Testimonials
"I thought your input was extremely valuable and we have had a lot 
of positive feedback from a number of the centres wanting to work 
with you again. I am also keen to have you here again and am 
working on possibilities at the program level. Thank you again." 
 Landcorp, Perth 

"David recently presented at a client function on China's 12th Five 
Year Plan. His presentation was engaging and delivered in a relaxed 
manner and was well received by our clients. His insights into the 
China economy and future plans were enlightening even to our 
China delegates.  Mary Oxley, DHL Global Forwarding 

"David is a great presenter and an expert in his field. He has an 
amazing depth of knowledge and is very easy to work with. He will 
put a great amount of effort into ensuring that your audience leaves 
with meaningful key messages that relate to their business." 
Melanee Mak, Marketing and Events Manager, Russell Investments 

"David Thomas was the opening keynote speaker at our Danish CFO 
Agenda conference in Copenhagen, where we gathered 200 CFOs 
and finance leaders from large Danish companies for a day of 
inspiration and discussion.  The delegates were all very positive 
about the performance and content delivered by David. He is a great 
speaker and facilitator and very knowledgeable on his topic" 
Dorthe Harding Keilberg, Partner, Deloitte Consulting A/S, Denmark 



Think Global : China Edition

Think Global China Edition - a new TV series available on BRiN

"Every business big or small, must have a China Strategy."

https://www.youtube.com/watch?v=T0VENLvNMdc&list=PLHWinWqqrXVqmoxLhtTGgbTezHLlvzEpc


Contacts

David regularly speaks at Conferences, Workshops, Seminars and even 
Board Meetings to a wide range of audiences and industry sectors and 
is able to tailor his presentation accordingly. To book David to speak at 
your event, or to discuss your requirements, please contact us at:

Ovations Speakers Bureau: +612-9818-6688

support@davidthomas.asia

www.davidthomas.asia

twitter.com/theChinaExpert

au.linkedin.com/in/bricandchinaexpert

facebook.com/ChinaBRICExpert

youtube.com/user/davidthomasasia

"Every business big or small, must have a China Strategy."


